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MARKETING RESEARCH PERILS EXAMINED AT USD SEMINAR, APRIL 25 
"The Perils of Marketing Research in the B0's" will be 
examined during the seventh University of San Diego UPDATE 
Breakfast Seminar, to be held on Friday, April 25, 7:30 a.m., 
in the Banquet Room of the Hanalei Hotel. 
The series of eight UPDATE meetings runs through May 2, and 
is designed to give San Diego business people an opportunity to 
interact with USD School of Business faculty. 
Dr. Don Mann, Associate Professor of Marketing at USD, 
will lead the seminar, which will examine the types of marketing 
research available to · decision makers, the conditions under which 
each is appropriate, and what to expect in the final research 
report. Questionnable practices of market research will also 
be discussed. 
Each UPDATE session costs $15. Registration information 
is available by calling the USD Office of Continuing Education 
at 293-4585. 
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